
117116



119118

838383

• The plan is designed to give the D2 Region the highest quality regional shophouse 
District - Creating a premium Live-Work-Shop urban district for D2 Region and the 
greater Saigon.

• City Center should create a premium Walkable-Urban experience in HCMC - 
This urban experience will set the quality of the overall master plan Brand  - and, 
is an opportunity to create competitive edge that will create a premium in the 
commercial and residential market. 

• Opportunity to create a unique Design Vocabulary that is integral the master plan 
brand, - and, an Opportunity to bring a new Architecture in the market - capitalizing 
on the limited quality and variety of current new product in the market

• Opportunity to bring innovative new real estate products to market that recognizes 
the over-build in the Saigon market today, and captures current premium and 
untapped market opportunity. 

• Opportunity to create a destination Live-Work location that becomes a preferred 

destination for Global and local businesses and residents. 
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